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By Jason C. Levine., Associate Professor of Psychology and Training Clinic Director

Note from the Associate Editor — Emerging Technology and Philosophy Enhance Psychological Science

Precursors to and influences on modern psychology are vast.
Although psychology emerged from philosophy about 200 years
ago, it became an independent scientific discipline in the late

19th century, when philosophy and physiology unioned. This
transformation occurred when methods changed; philosophers
began using tools and methods already successful in biology and
physical sciences. Arguably, methods and technology have been
HieraithanEeRiahe o iriasiefteriggpsychology. Fast forward to
the present. Many people are unaware psychology is a member of
the STEM disciplines: a grouping of academic disciplines based on
similarities they share in both theory and practice. An integration

of these fields into one cohesive paradigm is thought to maximize
“real-world” application of knowledge and discovery. Psychology
is becoming increasingly more technical, empowering scientists
and clinicians with more precise and powerful data collection

and analytic tools. The current edition of PsyConnect provides

a sampling and brief review of several data collection tools and
analytic programs. It also showcases an instance where the “old
way of doing things” might just be sufficient, as well as an example
of how philosophy and psychology work together and provide a
theoretical basis for understanding relevant and important issues,
such as political identity.

GRAD LIFE: Data Collection Meets the Online Marketplace: The Pros and Cons of Amazon’s Mechanical Turk

Researchers have many options when it comes to data collection
procedures. Some choose the tried-and-true approach of collecting
data from participants in the field using a good, old fashioned, pa-
per and pencil instrument while others choose to bring participants
into the lab and answer electronic questionnaires displayed on a
computer screen. Both methods have advantages and disadvantag-
es. For instance, collecting data using a paper and pencil measure
can lead to data entry errors, while sitting participants in front

of a computer screen can lead to boredom and dreaded mindless
clicking. However, new data collection techniques are beginning

to emerge, and they are creating quite a buzz. This buzz may be
coming from ominous international “bot farms,” but hey, who

says robots don’t have opinions too? All kidding aside, what | am
referring to is data collection via online crowdsourcing marketplac-
es where people around the world are paid to do short tasks—Ilike
completing surveys—without ever encountering an actual human.
Cool (and weird), right? By far the most popular of these market-
places is Amazon’s Mechanical Turk (aka MTurk).

What is MTurk?
So, what is MTurk anyway? Founded at the end of 2005, MTurk is
a website that recruits and “hires” people to perform tasks virtu-
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ally. Tasks can include things like completing surveys, reading
restaurant reviews, writing product descriptions, identifying con-
tent in videos, and transcribing audio files. Short tasks on MTurk
are referred to as Human Intelligence Tasks (HITs), and workers
are paid for each HIT they complete. Payment amounts vary wide-
ly: Some HITs pay as low as one penny, while others can pay up to
$10.00 or more. The more profitable HITs are usually reserved for
experienced MTurk workers who have completed tens of thou-

ered from the internet, and asked a few graduate students in our
department, in a quest to help you decide.
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Pros like humans—have become a major problem on MTurk and can

= MTurk boasts a diverse subject pool (i.e., age, gender, race, eth-
nicity), and the U.S. participants tend to resemble the broader
U.S. population better than university students.

= Third-year graduate student Quincy Miller notes that MTurk
offers “nationally representative samples that do not include
only WEIRD (Western, educated, industrialized, rich, and dem-
ocratic) participants.”

= Data collection on MTurk may also be particularly good for
clinical research, as third-year graduate student Courtney
Forbes mentions that “MTurk allows you to access a commu-
nity sample with rates of psychopathology comparable to the
general population. Thus, the results may be more generaliz-
able to the population, compared to undergraduate samples.”

= Although this topic is up for debate, MTurk workers may pay
more attention than college students. Research has shown that
MTurk workers perform better on attention check items than
university students (Hauser & Schwarz, 2016) and compara-
ble to participants completing surveys in a laboratory setting
(Casler, Bickell, & Hackett, 2013).

= Collecting data on MTurk is usually very fast. First-year grad-
uate student Noelle Herzog says that she likes using MTurk
because she can “recruit a large number of participants inex-
pensively and relatively quickly” compared to traditional ways
of collecting psychology data.

Cons

= Amazon tends to charge for custom settings, such as blocking
specific IP addresses, restricting participants using defined cri-
teria (e.g., age, gender), specifying worker requirements (i.e.,
certain amount of HITs completed to participate), selecting lo-
cation qualifications, and more. These charges can add up fast.

= Not all participants should be paid when their work is subpar.
Third-year graduate student Clayton Allred says, “Sometimes
you have to deny credit because people don’t complete your
survey, which can be a little bit of a hassle when sorting through
hundreds of participants.” These same participants can also be
quite upset when denied credit for participation.

= Along those same lines, first-year graduate student Anna Bar-
bano reports, “The process of paying participants is difficult,
as identifiers can’t be used for confidentiality purposes, and
MTurk IDs are not automatically collected (and if asked, partic-
ipants often misreport their 1Ds).”

= Although MTurk seems inexpensive at face value, that may not
always be the case. Depending on the number of surveys and
overall length of your study, MTurk can get expensive, espe-
cially if you are looking to collect a large sample size.

= “Bots”—autonomous programs designed to respond or behave
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Typeform . FREE Only allows basic reporting
. Unlimited questions
. Data export option
. Many design features
d /020 GIL? §2;NOL?M QINB J 56> M2LP(=?
Survey Planet . FREE CANNOT export data
. Unlimited surveys, questions,
and respon dents
. Several theme options
. Ability to imbed surveys
d /020 GIL? §2;NOL?M QINB J 50> M2LPC=?
. FREE Only allows 10 questions
. User friendly and 100 respondents
. Ability to imbed surveys Only has 15 question types
d /020 GIL? §2;NOL?2M QINB J 50> M2LPC=? Limited design options
CANNOT export data
. FREE Only allows 150 responses
. Unlimited surveys Only has 15 question types
d /0200 GIL? §2;NOL2M QINB J 50> M2LPC=?
. FREE Only allows 50 respondents
. Unlimited surveys and questions Basic reporting
. Several basic question types Only allows data export to CSV
d /0200 GIL? §2;NOL?2M QINB J 50> M2LPC=?
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programs: R, SAS, and SPSS. Well in this case, | would hypothesize
that students who use SPSS would report less stress compared to
the other software programs. | think the real reason for this is that
as long as you know which test you need to run, given the param-
eters of your data and design, all you need to do is find the button
for a one-way ANOVA in the drop down menus and you are
nearly done. All that’s left is to enter your variables in a separate
window, and the test is done quicker than you can search for what
SPSS stands for online. Another positive about SPSS is that it is
very widely used. This means that most of your professors will be
experienced with it. In addition, if you ever run into trouble with
running that one-way ANOVA in SPSS you will be able to easily
look up helpful tutorials on YouTube. Finally, at UT SPSS is free
for students! So, hypothetically speaking, if you wanted to stop
reading this article right now and start doing statistics you could
download SPSS through MyUT right now.

To access SPSS, login to MyUT and then click the “My UT Ac-

count” link on the right side of the page. This action will take you
into a new window. Here, click on the “Login to manage your

as long as yo31lals on YouTulLang sMClaS. Thieport ays, /SpaC /SpeakSng, if 2 TD. Cur




By Jessica Saki, Undergraduate Student

The world is currently facing a pandemic that hasn’t been seen

before in anyone’s lifetime. With COVID-19 has come many hard

conversations and many difficult decisions. The'number of people )
who are sick increases daily, and many countries have experienced

a lack of medical supplies used to treat those who are infected.

When medical supplies are in short supply, one must ask “well

who should get the medical supplies?”. You could argue that the

medical supplies should be given out on a first come first serve

basis, or you could argue that the supplies should go to those in

dire need or to those with the best chance of living.

This predicament that the world faces today is one many moral
philosophers talk about and many moral judgment psychologists
study. For years, moral psychologists have asked people to answer
scenarios like the trolley problem and investigate what goes into
those decisions. In a surprising way, those scenarios have become
a real question the world is asking and answering. These decisions
are not easy and come with much debate. You can look at how

different states are handling COVID-19 as a clear example of this
debate. —
u

Jonathan Haidt is one of the leading moral psychologists who
studies these issues; in fact, he is most famous for theorizing psy-
chological foundations of moral development. Haidt, in his “Moral
Foundations Theory”, argues that we use up to six moral founda-
tions to view the world, politics, and ethics: the Care/Harm, Fair-
ness/Cheating, Loyalty/Betrayal, Authority/Subversion, Sanctity/
Degradation, and Liberty/Oppression foundations. He argues that
people hold these foundations to different levels of significance,
and these differences differentiate groups of people.

One thing that I've found when | talk to people about moral psy-
chology and its research, is they ask me what moral theory they
belong to. In fact, I've had people sit me down so that | could tell . =
them what type of “philosopher” they are. The question makes
sense, at least to me; as some of the most important questions in
life depend on insights from moral philosophy. However, and
likely unbeknownst to many, even more trivial daily decisions and il _#
behavior (such as buying an organic product vs. non-organic) are |
influenced by one’s first moral principles.

b=
Jonathan Haidet, a social psychologist from New York University,
saw utility in understanding our moral foundations and devised :
a test you can take to answer the question above. The a testd Liberty/Oppression.-png.1/5g.(en-US)/MCID 6tid. Liber.mquest2ve had.y.ololph ent
a test yosec te answer ,a test yofilogy ouic: https:/nctity/erents soagreeevelrgajugkaednaeiie.aanl-ae4l0 Ly L)T-EN pai.i| ang (en-US)/82I




. \ ’l Jl“‘l }\ ’ Ul OiladauudiLt SLUuciiS

15/2

Rnchel Bond
IJl;lltI'IH' i'.-_._ ﬁ [LTES ]

N . “L‘ﬁgn:gan Lupp

Elvse Hutchenson
Christopher Jif . s
Ann Karie=™ 330

-'lI.III'I.II.I-Ii'I:IIIIII'J.\'I.
Adelvn Sherrand I
Snckensie Trevethan B







PsyConnect Editorial Board

J.D. Jasper (editor), Jason Levine (associate editor), Evan Clarkson, Abigail Dempsey, Christina Perez, Keith Edmonds, Lizz
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To send us news for inclusion in a future newsletter, please write, e-mail (psyconnect@utoledo.edu), or fax (419.530.8479).
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fellow alums. You may also send high-resolution photos, preferably digital (at least 900 KB file size), for possible use.
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